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After more than thirty-five years in the philanthropic sector, it is a great pleasure for me
to witness first-hand the current profound changes in both the understanding and the
practice of philanthropy.
It is impressive how much the sector has grown, what new opportunities and challenges
there are today, how many talented professionals are now involved and how much the
volume of donations has increased. All of this is driven by people whose concern is to
make our world a little better.
I am happy and grateful to be able to make a modest contribution to this together with
my small but growing team at our Philanthropy Services AG in Switzerland. We all want
a modern philanthropy that achieves as much as possible with as little outlay as possible,
a philanthropy that everyone can see and experience, and that brings people joy. And we
are on the right path!
Philanthropy does not have borders. And yet we all look far too little beyond our own
country. We therefore asked ourselves: What does philanthropic commitment look like in
other European countries? What do people and organisations donate to? How much is
being donated? And particularly important: In this context, how is digitalisation
progressing? What about the possibilities of implementing our digital ecosystem of
philanthropy, as we have created it for Switzerland, in other countries as well? In order to
get first answers to these questions, we have initiated this ambitious project. We are very
pleased to be able to present the key results after many hours of work by our experts in
the field.
The study might hopefully help build a bridge between acting philanthropists beyond the
borders of their own countries.
I would like to thank all those involved for their great commitment. I would be delighted
if reading the study inspires you in some way here and there.
Dr. Peter Buss
CEO Philanthropy Services AG

EXECUTIVE SUMMARY
I cannot express my happiness and gratitude enough for managing such an essentially
complex, yet rewarding project of this magnitude. I am especially grateful for the
opportunity of working with experts of such talent and professionalism, whose
knowledge has guided me.
In all the countries studied, the structure of the philanthropy sector is completely
different. The situation with regard to information also shows itself to be very different. It
was therefore a real challenge to develop a universal and implementable concept for the
study.

And finally, within the last pages of this extensive report, the reader is provided with a
comprehensive glossary of key terms, as well as, sources for further study and
acknowledgement to all who have made this project possible.
I would be pleased if all this information is useful to you and if you can form your own
opinion of the current situation in Europe based on this study. I would appreciate your
feedback!

After many hours of dedicated work, I trust we have finally reached a concise and
informative structure that provides the reader with a full insight into the realities of
fundraising for each selected country. In addition, we have managed to create a
comparative analysis of what we consider the key aspects in terms of digitalisation,
figures and philanthropic culture.
With the aim of giving the reader an overview, the information compiled was summarised
in a synopsis, which includes:
1.
2.
3.
4.
5.

A quick overview of the market figures for each country.
The most important trends.
The annual growth for each market and country.
A comparative breakdown of all individual markets.
A comparison of all the most important digital tools and platforms for
fundraising.
6. An explanation of data methodologies, focusing on extrapolation, and others.
7. A review of all relevant legal aspects for the registration of foundations and
fundraising, like for example, money laundering regulations.
All the experts consulted for each country also contributed their own ideas on the
structure and content of the report, for which I would like to thank them very sincerely.
Based on this research, Dr Peter Buss draws a first conclusion. In addition to the
facts&figures, we have compiled a list of the most important magazines and publications
from the philanthropy sector for each country in order to gain an impression of how the
participants of the sector can inform themselves and exchange ideas in each studied
country.

Abel Mon Jardin
Head of International Development
Philanthropy Services AG
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COUNTRIES AND MARKETS
OVERVIEW
The following information is the result of a selection of key factors and
the comparison of different behaviours and trends in giving of each
country.
For each country there is additional detailed data and a report with more
detailed information. These can be accessed via the following links.
(See page 16)

For this report, all amounts are converted into Euros (original
and detailed reports presented in respective national
currencies)
All figures and amounts are standardised to the European
Billion basis (1B = 10^9)
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He is looking for funds.
She advises.
They want to donate.

She manages funds.
She wants information.

They sponsor.

He is looking for inspiration.

COUNTRIES AND INCOME
POPULATION

TOTAL GIVING 2019
Billions
51,3

FRANCE
27,35
3,4

67.098.824

GERMANY

83.166.711

NETHERLANDS

17.181.084

SPAIN

47.329.981

51,3

SWITZERLAND

6,2
22,3

9,6

8.606.033

UNITED KINGDOM

3,4

67.025.542
-

3,8
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100

Millions
Con tecnología de Bing
© GeoNames, Microsoft, TomTom

RANKING

ESTIMATED DONATION PER CAPITA
FRANCE
UK

51.294.576.600 €

GERMANY
FRANCE
NETHERLANDS

22.179.000.000 €
9.622.000.000 €
6.188.000.000 €

SPAIN

3.770.353.895 €

SWITZERLAND

3.453.130.984 €

143,40 €

GERMANY

266,68 €

NETHERLANDS
SPAIN
SWITZERLAND

360,16 €
79,66 €
401,24 €

UK

756,29 €
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INCOME VIA MARKETS PER COUNTRY 1

FRANCE

GERMANY

The share of private donors is the highest in France compared to the other
countries surveyed - although closely followed by grant giving foundations,
which is surprising given that their history is still very young. Legacy donations
are also very strong. Endowments and donations with death: Is this the new
trend in France?

22.000.000 €

In the Netherlands, the donation markets are quite balanced. Companies and
private donors are almost equally strong. Bequest donors and lotteries account for
the smallest share of donations. Following the European trend, estate donations
will probably increase.

591.000.000 €

2.940.000.000 €

0%

1.000.000.000 €

NETHERLANDS

In Germany, companies donate the most and the same amount as private
individuals and grant giving foundations combined (excluding church foundations).
And their share is almost twice as high as in France. Compared to other countries
(except UK), the share of state lottery funds is also quite high. There is great
potential for development in bequest donations.

2.300.000.000 €

9.500.000.000 €

1.895.000.000 €

300.000.000 €

1%

11%

323.000.000 €

9%

13%

24%

5%

9,6bn

23%

36%

22,1bn

43%

6,2bn
34%

29%

21%

20%
3.500.000.000 €

31%

2.800.000.000 €

CORPORATIONS

5.139.000.000 €

GRANT GIVING FOUNDATION

2.079.000.000 €

4.300.000.000 €

INDIVIDUAL

BEQUEST/LEGACY

LOTTERIES
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1.300.000.000 €

INCOME VIA MARKETS PER COUNTRY 2

SPAIN

As with Switzerland and the UK, the proportion of grant giving foundations is very
high, quite dominant at 62%. Corporate donations are marginal in comparison - do
companies here tend to donate through their corporate foundations? The share of
private donations corresponds to that of the other countries.

SWITZERLAND

In Switzerland, grant giving foundations contribute half of the donations, similar to
the UK. In general, the UK and Switzerland show an almost identical donation
behaviour - only at different levels. The corporate share is very modest compared
to Germany, France and the Netherlands, which is surprising. Is there a lack of
complete figures?

108.000.000 €
144.525.000 €

8.873.790.000 €

111.701.807 €

320.000.000 €

3%
4%

334.182.267 €

UNITED KINGDOM

The United Kingdom takes the top spot in terms of donation volume, both in
absolute and relative terms. The gap to the other countries is very wide. Three
times as much is donated in the UK as in all other surveyed countries combined.
The largest share is contributed by grant giving foundations, followed by private
donors and lotteries, which are about equal in size. The share of companies is
rather small

* 2.132.826.000 €

3%

276.946.630 €

2.503.264.200 €

8%

10%

17%

4%

8%
23%

5%

3,8bn

3,4bn
26%

51,3bn
51%

53%
23%

62%
26.222.534.400 €
890.828.895 €
2.337.000.000 €

CORPORATIONS

883.989.411 €

GRANT GIVING FOUNDATION

1.846.310.869 €

INDIVIDUAL

BEQUEST/LEGACY

11.562.162.000 €

LOTTERIES
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ANNUAL GROWTH
30.000.000.000

ANNUAL GROWTH PER MARKET
10.000.000.000
9.000.000.000

25.000.000.000

8.000.000.000
7.000.000.000

20.000.000.000

6.000.000.000
15.000.000.000

5.000.000.000
4.000.000.000

10.000.000.000

3.000.000.000
2.000.000.000

5.000.000.000

1.000.000.000
0
UNITED KINGDOM

0
GERMANY
CORPORATIONS

NETHERLANDS
GRANT GIVING FOUNDATION

FRANCE
INDIVIDUAL

SPAIN
BEQUEST / LEGACY

SWITZERLAND
LOTTERIES

ANNUAL GROWTH PER COUNTRY
120.000.000.000
100.000.000.000
80.000.000.000
60.000.000.000
40.000.000.000
20.000.000.000
0
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UNITED KINGDOM
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2017
NETHERLANDS
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FRANCE

SPAIN
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BREAKDOWN
COMPARATIVE FIGURES 2019 PER COUNTRY AND MARKET
GIVING VIA CORPORATIONS
Total number of companies

Total number of donor companies

Total donated (€)

FRANCE

3.828.000

Data unavailable

2.300.000.000

GERMANY

3.279.136

2.700.000

9.500.000.000

665.795

352.871

1.895.000.000

Data unavailable

11.287

320.000.000

608.952

Data unavailable

111.701.807

3.000.000

26

2.132.826.000

NETHERLANDS
SPAIN
SWITZERLAND
UNITED KINGDOM

Purpose

Notes
*CredoFunding estimation, based on previous years’ trend
*2018 Last available source

*2018 Last available source
*According to FTSE100, see U.K report

GRANT GIVING
Total number of organizations

Total donated (€)

Assets (€)

3.652

2.800.000.000

25.600.000.000

*2018 Last available source

FRANCE
GERMANY

Purpose

Notes

23.230

4.300.000.000

107.000.000.000

*2016 Last available source

NETHERLANDS

2.150

1.300.000.000

Data unavailable

*2018 Last available source

SPAIN

8.000

2.337.000.000

Data unavailable

SWITZERLAND

9.039

1.846.310.869

89.546.077.156

16.167

26.222.534.400

231.748.383.000

UNITED KINGDOM

*See country study

INDIVIDUAL GIVING
Total number of donors

Total donated (€)

5.016.000

3.500.000.000

+60

19.500.000

5.139.000.000

+70

NETHERLANDS

7.900.000

2.079.000.000

+50

SPAIN

3.689.768

890.828.895

+60

7.943.896

883.989.411

+70

30.000.000

11.562.162.000

+65

FRANCE
GERMANY

SWITZERLAND
UNITED KINGDOM

Disabled
people

Health
care

Arts

Animal
welfare

Education

Children

Environment

Science

Average age of donors

Elderly
people

Religious
organisations

Purpose

Notes

*2018 Last available source

Heritage
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GIVING VIA BEQUEST / LEGACY
Total donated (€)
FRANCE

Purpose

Notes

1.000.000.000

*According to Panorama des Générosités (2018)

GERMANY

300.000.000

*See country report

NETHERLANDS

323.000.000

*2018 Latest / last available source

SPAIN

114.525.000

SWITZERLAND

276.946.630

UNITED KINGDOM

2.503.264.200

*2017 Latest / last available source

GIVING VIA LOTTERIES
Total collected (€)
FRANCE

Notes

22.000.000

GERMANY

2.940.000.000

NETHERLANDS

591.000.000

SPAIN

108.000.000

SWITZERLAND

334.182.267

UNITED KINGDOM

Disabled
people

Purpose

Health
care

*2018 Latest / last available source

8.873.790.000

Arts

Animal
welfare

Education

Children

Environment

Science

Elderly
people

Religious
organisations

Heritage
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DIGITALISATION OF FUNDRAISING
Overview
We have long ago entered the digital era, hence the increasing use of IT tools has
also found its way into the world of charitable giving. Even more in the current
context of COVID19. Online platforms in particular are very popular. However, the
share of digital donations in the overall donation market is still modest.
The following tables and charts provide a first overview and comparison of:
(1) Key figures
(2) Main platforms in Europe and their most important features
(3) Data collection from charity registers.

KEY FIGURES
Digital Donations (€)
FRANCE

Notes

79.600.000

GERMANY

400.000.000

*Estimation by BRAKELEY

NETHERLANDS

105.280.000

*2018 Latest / last available source

SPAIN

30.598.233

SWITZERLAND

17.679.788

UNITED KINGDOM

41.533.980
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COMPARATIVE TABLE
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TOP FUNDRAISING PLATFORMS AND TOOLS PER COUNTRY

INCLUDED
NOT INCLUDED

This figure deviates from the
investigations of the individual country
studies and is the result of research by
StiftungSchweiz.

Publication of Organisation profile and projects
Publication of projects of individuals

Accept donations through a platform account
List of all grant giving foundations incl. search system
Giving tools for corporations
Remote system or app version
Loan system

Project tender by grant giving foundations
Subscriptions / membership
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AVAILABILITY OF DATA
The individual country studies make it clear: both data collection and data availability vary
greatly. Most countries are still largely analogue or only partially digitally organised. There
is also no common understanding of organisational structures, reporting and registration
obligations. Statistics and industry figures are already accessible in some way everywhere,
but in each country they are collected and published by different authorities, institutions
and organisations. This is partly based on professional surveys and extrapolations (e.g. in
Switzerland), but also partly on very unreliable data. An exception is the Charity
Commission in the United Kingdom, which has a registration and publication system that
is not complete, but very extensive.

LEGAL FRAMEWORK
In all the countries studied, the legal thresholds for launching a donation platform or
other charity register are very low. Apart from the legal regulations regarding company
formation, etc., no special operating licence is required anywhere. The only exception
is that if the platform accepts donations on a trustee basis, it is subject to the national
provisions on protection against money laundering everywhere and must obtain a
corresponding licence. At first glance, the regulations in Switzerland seem to be the
most demanding.

It is therefore not easy for private service providers (associations, platforms, etc.) to obtain
data from charitable foundations and associations, e.g. for the operation of an online
platform. The following options are available:
•

One obtains for example the latest updates from the state registers on a monthly
or semi-annual basis and transfers them to one's own database. In Germany, for
example, these registers are distributed among the federal states and the
numerous counties. In the UK, there is the central register of the Charity
Commission. However, this is not permitted in all countries. Where it is
permitted, the data must be obtained manually, which is very time consuming.
In Germany, for example, the Federal Association of German Foundations has
taken this upon itself and realised a Germany-wide register of foundations. No
data is provided for example by the foundation supervisory authorities in
Switzerland, where all foundations are registered. However, Switzerland is the
only country in Europe that offers an efficient way out through the loophole:
here, data on foundations and partly also on non-profit associations can be
obtained automatically directly via the cantonal commercial registers, without
having to contact the foundation supervisory authorities. However, this requires
a very high level of technical capability.

•

Data is purchased from private providers (e.g. in France). However, this data is
always incomplete and, for example, focused on a certain topic or a certain
place.

This situation is in great contrast to the growing importance of digitalisation also in
philanthropy and especially in fundraising. It makes efficient development very difficult.
Initiatives have already been launched within the framework of the EU to standardise the
foundation system. What impact this will have on data collection and data availability is
yet to be seen.
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MAGAZINES
MAIN MAGAZINES AND PUBLICATIONS ON THE TOPIC OF PHILANTHROPY, FUNDRAISING IN EACH COUNTRY

GERMANY

NETHERLANDS

SPAIN

SWITZERLAND

UNITED KINGDOM
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CONCLUSION
All the information in this study has been gathered with considerable effort and with the
greatest possible accuracy. The experts consulted are among the best in their field and I
would like to thank them all for their great commitment. However, despite the extensive
work, the accuracy of the findings and the professionalism of all members involved, this
report is by no means a replacement for a proper academic paper. The main focus is to
provide an initial overview as a key path in approaching the subject of philanthropy
intended to serve actual practitioners, as this study has been elaborated by practitioners.

The survey brings philanthropic Europe a little closer together. And it shows that there is
still a lot of room for digital efficiency gains in all areas.
Let's exchange ideas!

Out of all the information and findings, I would like to highlight seven conclusions:
1. The situation of data is unsatisfactory in all the countries studied. It is sometimes
difficult to obtain meaningful market figures and sufficiently supported data. Quite
often the figures are only projections and estimates. Philanthropy is still little
analysed.
2. Grant-giving foundations occupy an important position in philanthropy in almost all
countries, regardless of the different framework conditions. Founding is a worldwide
trend. But grant-giving is mostly very hidden and discreet rather not transparent.
3. Corporate philanthropic commitment is also surprisingly strong. It can be assumed
that it is much greater than that recorded in this study.
4. Philanthropy is still predominantly national. The largest philanthropy sector is by far
in the United Kingdom. But Switzerland also performs very well in relation to its
population size.
5. In all the countries surveyed, the digitalisation of philanthropy is not yet far advanced.
There is a very large amount of catching up to do here compared to the business
sector. Crowdfunding platforms alone are not yet a perspective.

Dr. Peter Buss
CEO
Philanthropy Services AG

6. A major factor influencing the digitalisation of philanthropy are the money laundering
regulations. These are comparable in all countries - and nowhere are they an obstacle
to digitalisation.
7. Digital matching systems and comprehensive marketplace offerings such as that of
stiftungschweiz.ch, which address all philanthropy actors at eye level and with a
broad range of services, are not available in any other country (with the exception of
the UK). However, it is also not easy to access the basic information and data required
for this in all countries - although the demand certainly exists.
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GLOSSARY
The donation markets are defined as shown below.

CORPORATIONS
Giving from both large corporations and SME´s.

REFERENCES
France Market studies
https://blog.stiftungschweiz.ch/wp-content/uploads/2021/03/Web-Page-3.pdf

German Market studies
https://blog.stiftungschweiz.ch/wp-content/uploads/2021/03/Web-Page-1-1.pdf

GRANT GIVING FOUNDATIONS
Grants from foundations that finance projects of non-profit organisations and usually do not
realise projects of their own.

Netherland Market studies LVW
https://blog.stiftungschweiz.ch/wp-content/uploads/2021/03/Web-Page-4.pdf

Netherland Market studies HAN VALK
https://blog.stiftungschweiz.ch/wp-content/uploads/2021/03/Web-Page-5.pdf

Spain Market studies
https://blog.stiftungschweiz.ch/wp-content/uploads/2021/03/Web-Page-2.pdf

Switzerland Market studies
https://blog.stiftungschweiz.ch/wp-content/uploads/2021/04/Swiss_market_study_V16.pdf

U.K Market studies
https://blog.stiftungschweiz.ch/wp-content/uploads/2021/03/Web-Page.pdf

INDIVIDUAL
Donations from individuals.

BEQUEST / LEGACY
Donations by private individuals on the occasion of their death, stipulated in a will or in a
marriage and inheritance contract.

LOTTERIES
Contributions from national betting and lottery companies.
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ABOUT US
PHILANTHROPY SERVICES AG
Philanthropy Services AG is committed to a modern form of philanthropy that achieves as
much as possible with as little outlay as possible, a philanthropy that everyone can see and
experience, and that brings people joy.
With the initiative StiftungSchweiz, Philanthropy Services AG joined forces with other
strong partners in the sector and created its own philanthropic ecosystem with the aim of
bolstering charitable work within Switzerland on a sustainable basis. It aims to make
philanthropic work more efficient, make the sector more transparent and encourage
dialogue between the various stakeholders in the world of philanthropy.

Monika Sutermeister
Support and Administration

Flurin Pinösch
Marketing & Sales

Claire de Trey-Freymond

This work revolves around stiftungschweiz.ch, Switzerland’s biggest digital platform for
philanthropy. It encompasses the following services:

Product Development

•

Caroline Buss

Moritz Brunner

Anne-Marie Buss

Team Manager
Data Quality & Compliance

Content & Social Media

HR & Finance

•

•

Susanne Sugimoto

Claudia Dutli

Fabio Duò

Chief Editor

Media & Communication

Head of development

Get to know all the team at:
www.stiftungschweiz.ch

The charity platform stiftungschweiz.ch offers an intelligent online matching
system that brings users together efficiently. It is aimed at everyone involved in
philanthropy on an institutional level, whether charities offering third-party
funding, companies, service providers or project owners. It is based on a
proprietary categorisation system that is applied to all 13,000 registered
charities and all the other organisations who have joined the platform, a
professional online presence for these charities and organisations (and for their
projects, too) in the form of their own microsite, and a unique online system for
handling requests for assistance. This offering is expanded by various services
that considerably improve transparency within the sector, such as a knowledge
hub, events, jobs, eLearning and sector statistics. Custom subscriptions make it
easier for everyone to use the platform as best as possible for their day-to-day
work.
The integrated donation platform enables private individuals and companies to
make secure online donations to more than 5,500 charitable and tax-exempt
fundraising organisations and projects directly. All the organisations and
projects published on the website are reviewed to ensure that they are indeed
of a charitable nature, while donation processes are protected against moneylaundering and approved by Finma. stiftungschweiz.ch actively promotes the
organisations and projects published on the donation platform via an array of
major print and online sales channels run by its partner companies and
organisations, as well as on social media.
Philanthropy Services AG further supports and facilitates the philanthropic
engagement of companies and institutions by providing innovative digital
services such as fundraising tools for charity events or in-house campaigns with
employees and customers.

The independent (and prize-winning) print and online magazine The Philanthropist
(www.thephilanthropist.ch), which has a wide circulation (4 x p.a. à 20T), also serves to
encourage a lively dialogue between the various stakeholders in the sector, as do two
philanthropy blogs and a continuous presence on social media.
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Spenden, fördern, freuen.
Philanthropy Services AG is committed to a modern form of philanthropy
that achieves as much as possible with as little outlay as possible, a
philanthropy that everyone can see and experience, and that brings
people joy.

Contact

Information:
office@stiftungschweiz.c
Philanthropy Services AG
Rittergasse 35| 4051 Basel
Schweiz

2020 © StiftungSchweiz

Copyright © 2021

